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What Is possible / Bookscan

Co jest mozliwe / Bookscan

*Nielsen | Nielsen BookScan



DATA COLLECTED DIRECTLY FROM THE TILL °
FROM BOOKSTORES, E-COMMERCE, SUPERMARKETS & OTHER
RETAILERS

INFORMATION IS ELECTRONICALLY RECEIVED
DATABASE FORMAT (NO EXPANSION)

INFORMATION SUPPLIED : OUTLET, ISBN, QUANTITY, PRICE,.
TIME/DATE
BIBLIOGRAPHICAL DATA BY ISBN AGENCY/OTHER

gyl
AFTER PROCESSING THE DELIVERY IS MADE WITH ONLINE
UPDATE WEEKLY THROUGH BOOKSCAN PORTAL

*Nielsen | Nielsen BookScan



Tracking sales / badania paragonow

ISBN Money f:topie /\
FROM THE RETAILER s
ZKSlEGARN 9780857503619 £273 45 I | | |
9781787471986 £195 16
9781785943249 £145 11

5

l
9780857503619 | Title | Author RRP | Publisher | Pubdate | Format | Category

BOOKDATA

DANE 9781787471986 | Title | Author | RRP | Publisher | Pubdate | Format | Category
BIBLIOGRAFICZNE

I9781785943249 Title | Author RRP | Publisher | Pub date | Format | Category

—
BOOKSCAN —
P A

VOLUM

ISBN TITLE AUTHOR RR SP VALUE CATEGORY

Midnight Line, The Crime, Thriller &

9780857503610 | o LT S o5y | ChildLee [ £799 | £4.06 | 35942 | £146019.96 |yt

9781787471086 | SoriesforBoys Who | g oo pen | £17.09 | £12.48 | 7583 | £oaes74 | Childrens General
Dare to Be Different Non-Fiction

9781785943249 | Classic Berry, Mary | £20 | £13.08 | 7,132 |£93280.70 | 00d&Drink:

General
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~* BOOKSKAN BADA POPYT INDYWIDULANY

NOT COVERED COVERED
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CONSUMER

UNIVERSE OF NIELSEN STORES

O

DISTRIBUTORS / WHOLESALERS

GOVERNMENT / LIBRARIES /
OTHERS INSTITUTIONS

PUBLISHER GROUP




POMIAR NIELSEN BOOKSCAN

Zmiana liczby sprzedanych egzemplarzy w roku 2018 w stosunku do roku 2017

GG,
S +6.4%
g

+0.6%

Nowy w 2018

N
53% F 4

Nielsen BookScan : All figures based on the
NB Panel Expansion in Italy, India NZ and A

Scan Panel in each territory with differing coverage
pain does not cover a major internet player

g;; 7




Model biznesowy

« Shops supply (daily) their POS data free of charge

 Nielsen acts as a secure independent “broker”

 Data Is validated and merged into market data

» Sales data is merged with product data to produce
highly coded data (ONIX, Thema, in the ...near future)

» Market data is returned to shops free of charge

» Shops can drive large benefits from the data they receive

» Publishers purchase the data to fund the process

* Publishers can drive large benefits from using the data

lllels erl Editorial Conference November 2008 Confidential & Proprietary
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DWA PRZEWODNIKI PO NOWYM JORKU OD DWOCH
WYDAWCOW, BRAK DODRUKU, DANE Z WIELKIEJ

BRYTANII Z ROKU 2017 Wydawca B nie zrobit
dodruku okoto 34
Sprzedaz tygodnia, vyydawca A
egzemplarze przechwycit catg sprzedaz

tygodniowo Swigteczng

800 - —— Publisher A: New York City

700 - —Publisher B: New York City

600 -
500 -
400 - /\

300

;
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200




Popularnosc w kategorii romans i saga
Widok wedtug danych agregowanych z 4 tygodni (*13=52) za lata 2011 i 2012

Sprzedane
egzemplarze
5 000 000

4 500 000 / \
4 000 000

3 500 000 / \
3 000 000 -#-2011 Romance & Sagas
/ \ -=-2012 Romance & Sagas

2 500 000

2 000 000 / \

1 500 000 / \
1 000 000 /

500 000
=>I—*/ e = — - D ——— —
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Rozne reakcje wydawcow na nowy trend

wiodacy Dwie nowe serie

tytut

EL James

Flfty - ": a Fifty
Sheds g
of Grey

Ha\ en of -~ F ift'y Sha

Obedience l— - Shelves
: of Gl %

\ Sele srent Hooks
[I‘OTICALLY b serad

Copyright © 2018 The Nielsen Company. Confidential and proprietary.
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Day

1€ Zmian
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Poezjaw 2017 roku, tygodniowe raporty
daja szanse na wychwycen

Volume sales by week
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Ksigzki dla dzieci , srednie ceny z rynku,
gtéwni gracze

Srednia cena sprzedazy ASP ARRP2 A srednia cena oktadkowa RRP ASP

£12,00 - - £12,00

£10,00 - - £10,00

£8,00 LA A A A A A - £8,00

£6,00 - <> A - £6,00

£4,00 - - £4,00
3‘ £2,00 - - £2,00
3 £0,00 . . . . . . . . . . . . £0,00
£ Q © o
§ ;\30 \\(\6 \>\Q \)c\ ‘§ ®°® \)% \{3) \Sb \\(b \é Q‘g'« «(\0
g (<\° X O DY) N4 & S o © N ¥ %) o
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Publisher paybacks from sales tracking

Increasing
Value

Sales & Marketing

How many will sell,
where, are we on plan,
what promotions are
working, what price ?

Supply Chain

How many should be
stocked? What is the
predicted sales-out
shape? What on-going
replenishment is needed
to meet demand? When
should we reprint?

Strategic

What categories could we
improve in, when do they

sell, in what quantities, at
what price, and format?

What are the different
sales channels doing?

Increasing Time

IF YOU CAN’T MEASURE IT YOU CAN'T MONITORIIT ?

14



What Is possible / Nielsen Books & Consumers

Co jest mozliwe / Nielsen Books & Consumers

*Nielsen | Nielsen BookScan

15



Badania nabywcoéw ksiazek (book buyers)

448424444448 Demographics | | Media usage

44444444444 0

44844444444

YYYYYYYYYY |

443322322242 Leisure habits Attitudes
Nationally

representative sample

N8/0 = -
! ] m [ LTh

~3,000 book buyers

;;; What? R Where? §§ When?

A dd How Who

°
16



n
Wielkos¢ sprzedazy ksigzek drukowanych i cyfrowych w.
Wielkiej Brytanii w 2018 roku (the UK data for 2018 print &

digital by volume)

m Digital
® Print

Source: Nielsen Books & Consumers
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Copyright © 2017 The

Nabywcy ksigzek dla dzieci w kategoriach wagowych:
ciezka (wiecej niz 16 ksigzek rocznie), srednia (6-15
ksigzek) i lekka (ponizej 5)

100% -~

90% -

80% -

70% -

60% -

50% -

40% -

30% -

20% -

10% -

0%

Share of children’s book buyers/books bought

im
—>
3m
= Heavy (16+/yr)
= Medium (6-15/yr)
m Light (1-5/yr)
10m
—_—

Nielsen Books & Consumers

Buyers

Books

18
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Kanatly dystrybucji ksiazki drukowanej w
Wielkie) Brytanii w 2018 roku

40 -

35 - /
+
0 :.///b/
— Ea— —a—

25

——Internet-only retailer -=-Chain bookshop/ sieci Supermarket

20-=<Bargain/ Tania ksigzka  =*Independent / Niezalezni -e~Book club/direct seller

% of Print books purchased

15 -
10 -
-~ i i He— —
5 — —X
0 T T T T T T
2012 2013 2014 2015 2016 2017 2018

Source: Nielsen Books & Consumers
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46% w przedziale 0-17 lat codziennie angazowato sie w jakiekolwiek dziatania zwigzane z czytaniem w 2017 r., co stanom
wzrost 0 4% w stosunku do 2016 r. Nastgpit réwniez wzrost (0 3%, do 26%) odsetka osob w wieku 18-25 lat, ktére
codziennie czytajg ksigzki lub czasopisma lub stuchajg audiobookdw, cho¢ byto to nadal znacznie ponizej 84% angazujgcych
sie w dziatalno$c¢ online, 66% stuchajgcych muzyki i blisko 50% grajacych w gry. (Dane dla Wielkiej Brytanii w 2017 w

poréwnaniu do roku 2016 )

Co robimy co dzien dla przyjemnosci 0-17 lat

Music
YouTube
TV/films on TV
Read books
Books read to
Toys/games
Text

Games apps
Social media

TV/films on device

Console games ==}
Art/crafts
Games online
Sports/outside
Family/friends
Other video sites
Hobby websites
Group activities
Audiobooks

Comics/mags

Co robimy co dzien dla przyjemnosci 18-25 Ilat

Social media
Music

Text

YouTube
TV/films on TV
TV/films on device
Games apps
Hobby websites
Games online
Other video sites
Console games
Read books

Sports/outside
Family/friends
Audiobooks
Comics/mags
Group activities

Art/crafts

Toys/games

0 10 20 30 40 50 60 70

Base: all 0-17s

Base: all 18-25s 20




How to compare countries

Jak porownywac rynki

*Nielsen | Nielsen BookScan

21
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BookScan pokrycie rynku

COUNTRIES

UK

Republic of Ireland

Italy

Spain

Australia

New Zealand

India

South Africa

Brazil

Mexico

Poland

2
#
<
>
-
P4

-4

-

e
w0
55
.
L

MARKET COVERAGE

Covers 90%

Covers 70+%

Covers 60%

Covers approx 90%

Covers 90%

Covers 70%

A significant proportion of the
organized book market

Covers 68%

65% and expanding

Covers 60%

tbc

START DATE

Dec 1998

Dec 2002

Jan 2007

Dec 2015

Dec 2002

Dec 2008

May 2011

April 2009

Jul 2013

April 2018

Launching Soon
22



BookScan —rok 2018 — Wielka Brytania

Rynek w Wielkiej Brytanii (Ulj) Sprzedaz wg kategorii
egzen’]plarze 190.9 min  (+0.3%) ilosci (egz.)
wartos¢ 1.63mild£ (+2.1%) 80 000 000 - 7%

70 000 000 -
Najwiekszy hit:
Gail Honeyman 60 000 000 +
. : : -0.7%
»Eleanor Oliphant is Completely Fine” 0 000 000 -
866.2 min egz.; 4.9miIn£
40 000 000 -
Top 500 30000000 | [
Sprzedaz egzemplarzowa: 42.2 min (22.1%) =
Wartos$¢ sprzedazy: 277.8 min £ (17.1%) 20 000 000 +
10 000 000 -
Liczba ISBN & .
Srednia cena 8.53 £ 0 -
1,737,375 All Fiction  All Non Fiction All Children's
10 topowych tytutow
N YV — |
(ttamery i BN C il , 7 | ERalh | (R
LA o) | e | = o ool T \2019/,
_ line ! ¥ —_ e

Nielsen BookScan: Children’s include Text, Non Fiction are all Non Fiction Categories
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http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=1&activeBookList=-1&searchType=booksearch&org.apache.struts.taglib.html.TOKEN=03d53cdbf59b53e9ed9cbb072495d232
http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=4&activeBookList=-1&searchType=bulksearch&org.apache.struts.taglib.html.TOKEN=009c9834834857e775253bb62d381b6e
http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=1&activeBookList=-1&searchType=bulksearch&org.apache.struts.taglib.html.TOKEN=335acd750d917e77071f6f5fd4ccb1d4
http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=1&activeBookList=-1&searchType=bulksearch&org.apache.struts.taglib.html.TOKEN=335acd750d917e77071f6f5fd4ccb1d4
http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=1&activeBookList=-1&searchType=bulksearch&org.apache.struts.taglib.html.TOKEN=335acd750d917e77071f6f5fd4ccb1d4
http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=1&activeBookList=-1&searchType=bulksearch&org.apache.struts.taglib.html.TOKEN=c5f773b9df094d9efc2b4467b891c3d3

BookScan —rok 2018 — HISZPANIA

Total Spain market
volume 63.95m (+0.6%)
value €989m (+1.4%)

Spain Genre Share by volume

Nielsen BookScan: Children’s include Text, Non Fiction are all Non Fiction Categories

30000000 - +4.4%
TOp title. 25000 000 -
Las hijas del Capitan 26 000 000
By Maria Duefas |
Unit sales: 245,758 Value sales: €5.50m 15000 000 -
Top 500 titles 10 000 000 -
Unit sales: 11.7m (takes 18.3%)
Value sales: €179.6m (takes 18.2%) 5000 000 -
Number of ISBNs: Av Price €15.47 0 -
391.050 : All Fiction All Non Fiction All Children's incl
y text
Top 10 titles
VIARIA ol e JULIA oo
DUENAS T e i A
DEL CAPITAN o2 Madase Tv.r I. .\&
B
aaaaa 8 =
g i

NB Spain does not cover a major internet player

24



BookScan —rok 2018 - Italy

Italy Genre Share b
Total Italy market y volume y
volume 85.6m (+3.0%) Italy
30 000 000 -
+0.7%
0,
Top title (Italy): 29000 000 - +0.9%
L’Amica Geniale by Elena Ferrante 28000 000
Unit sales: 722,572
27 000 000 -
. 34.4%
Top 500 titles (Italy) 26 000 000 | [l 45,200
Unit sales: 16.1m (takes 18.8%) <7
25 000 000 -
24 000 000 - 23?1:2)
Numbers of ISBNs (Italy)
23 000 000 - T T
566’780 All Fiction  All Non Fiction All Children's
inc text

Top 10 Italy Titles

-meiiom
ASDIVERTITIE

= ELENA
‘ FERRANTE

rrrrr

2 L‘ATA
GEREE

Nielsen BookScan: Nielsen BookScan: Children’s include Text, Non Fiction are all Non Fiction Categories. Titles List does not include Unknown .
Note Panel expansion in Italy




BookScan —rok 2018 - Ireland

Total Ireland market

Ireland Genre Share by volume
volume 11.8m (+6.4%)

value €140.5m (+6.5%) 5 000 000 -
4500 000 - +5-0%
Top title: 4000000 4
Eleanor Oliphant is Completely Fine 3 500 000 -
By Gail Honeyman

Unit sales: 61.6k; Value sales: €562.6k 2000000 -

2 500 000 -

Top 500 titles 2000000 -

Unit sales: 3.31m (takes 28.1%) 1500 000 4

Value sales:  €40.79m (takes 28.0%) 1000000 -

Number of ISBNSs: Av Price €11.92 500002 _
4181715 All Fiction All Non Fiction All Children's

Top 10 titles

Z e -
(e taioois g
1'.‘51':;’3\ - woman
s Com it 3 U] .
i = TCF -l__ in the
i f',dl.’)j”iéii.l{ m window

Nielsen BookScan: Children’s include Text, Non Fiction are all Non Fiction Categories


http://www.nielsenbookdataonline.com/bdol/auth/searchresults.do?selectPageView=full&pageAction=full&recordNumber=1&activeBookList=-1&searchType=bulksearch&org.apache.struts.taglib.html.TOKEN=b709e064fdbdcd0d502a5b4c9c1d5b17
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Buyers ARE different, nabywcy SA rézni

Oliphant WE'G"T

is Completely

Fine

T‘U’M..Kfﬁmpc'ﬁ

THE ONLY MONEY GUIDE
YOU'LL EVER NEED

uodp Suckiy
sliapr i

Fleaner |
 Oliphant

iy Completely

Fine

Jojo
moves

framn A BANBLD ONE baatorlling wather

_Davad Walls dns.

b e

tumve m er o oy 1000Y RROIT

A COUNTRRINTURTIVE A
TO LIVING A BO0D UIFE

Ox

South / an

School

Dictionary

MARIA
DUENAS

1\\HH\\
DEL CAPITAN

UPaR ESTRATEGIA INUSITADA
PARA UMA VIDA MELHOR

Fernando Aramburu

PATRIA




Why do we need classification?
Dlaczego potrzebujemy kategorii?
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Kategorie sg state
Categories are the same

I FICTION

TRADE NON-FICTION
I CHILDREN'’S

SPECIALIST NON-FICTION

4 gtowne typy
37 podstawowych grup
247 kategorii

29



Catagories are comparable / kategorie sg porownywalne

rok 2018 podziat na kategorie fiction, non-ficion i ksiazki dla dzieci (razem z
edukacyjnymi)

100% -
90% -
80% -
70% -
60% -

50% -

53%
40% - 33% 35%

30% -

>
3
8
Q
S
o
a
°
2
3
s
<
53

20% -

28% 0
- BECCR 19% [l 20% [l 23% [l 21% [l 2%
N 0% -

2 UK Ireland Italy Spain South India Australia New Brazil
£ Africa Zealand

Other = Children's & Educational ® Non-Fiction m Fiction 30
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Wydawcy mysla tak samo

Should I pitch this book?
How many of a similar title
have sold? Or are there
already too many similar
titles?

| Editorial

o o o o o o

Did that big promotion It AN u

work? Are we hitting
sales targets? Where is
this book selling, and
for what price?

Is there a category in
growth that we can
move into? Or maybe a
gap in the market?
When does this type of
book debut well?

Tiéne for a reprint?
\ Do the retailers and
distributors have
enough copies?
How long will stock
last?

31
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BOOKSCAN /\/\/
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& RETAIL ANALYSIS

BOOKTRADE
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BOOKDATA

Find
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DZIEKUJE niclsen

AN UNCOMMON SENSE
OF THE CONSUMER™




